138 R 2HMEHAT I FHEFIHAFHE 113.03.14

Pl LA E2 P LA PR E +EY T EY P B2 AP LA Aoy | Yy | TEY
LA E :Eig?ﬁggrt]igen of Artificial 00911 2/1 0 it Programming 36134 0 2/1
Chinese Literature Chinese Literature
k4 ¢
i )5 FT#H | Appreciation and Creative 00123 211 0 o )?F FNHHEH | Appreciation and Creative 00124 0 211
Writing (1) Writing (1)
B E> (_ ) Practical English (I) 01108 0/1 0 B* E2 () Practical English (II) 01109 0 0/1
BrE2(Z) Practical English (II) 01208 0/2 0 B* E2(2) Practical English (IV) 01209 0 0/2
2w - _ Business Communication oo p g s - Business Communication
AR R English (1) 01306 2/3 0 IR 2 S LI S English (1I) 01307 0 2/3
: » _ Practical English for . = - Practical English for
%ki%‘}‘% = Professionals(I) 01406 214 0 E‘FU%—}‘% R Professionals(II) 01407 0 214
By (%) Physical Education (1) 00121 0/1 0 LG Physical Education (I1) 00122 0 0/1
N () Physical Education (III) 00221 0/2 0 T () Physical Education (IV) 00222 0 0/2
- Rt Advertising 26101 3/1 0 B4~ % Advertising Copywriting 26204 0 32
-] SRR AL Multimedia basic 31115 3/1 0 ER TN Special Lecture Series 34346 0 212
/= R A T Technology
f — -
& R PEA (®) | Introduction to New Media | 29153 2/1 0 W (- ) Cf{glmumca“"“ Practices 33328 3/3 0
» .
h N » . . _ Int, ted Market
o SEB G Public Relations 34112 0 2/1 BEL A éloiqgffuiicatfgnz g 26303 3/3 0
- y FHF A Practices in Photography 34114 0 2/1 +Ra(EE) Electronic Commerce 11321 3/3 0
T’:? s Ry X Multimedia Advanced 31116 0 3/1 B3R 55 (=) Communication Practices 33329 0 3/3
% 2 Technology D
_E: BAS Convergence and
FT - ’)'(% ;‘ ¥ Management in Media 29213 2/2 0 W S p I Strategic Brand Management 26304 0 3/3
- Organization
AT Omni media storytelling 26202 2/2 0 2EL4(-) Graduation Project (1) 26305 0 0/3
Iy Marketing 96203 3/9 0 2X¥LH(-) Graduation Project (II) 26402 2/4 0
SR Consumer Insight 926205 0 3/2
ARLAE B g Visual Communication 32101 2/1 0 [LE--YEl Principles of Communication 33138 312 0
:/: A Economics 34130 0 92/1 R 3?;;?5}81 in Communication 34341 2/3 0
=z EET e ; : :
& ok Bl Computer Graphics 3/2 0 1 : Media Planning and
31212 e g e Purchasing 26302 3/3 0
5 PR I Persuasion Communication 34133 2/1 0 ig: ; (it 'é) S i/?:gilleT;? eprlact?n(:gn Social 29371 213 0
i ZIEAE(T) Storyboarding and 32133 91 0 #1372 & %4 32 (E | Innovation and Product 57361 3/3 0
~ Storytelling &) Management




Pl LA E2 P LA PR E i3 T E Y P B2 AP LA PP | P EYH | TFY
i g g Sociology 32242 2/1 0 FIATE AL Innovative and Creative 26341 0 313
< T8 8 Psychology 34131 0 2/1 TAER (F) Data Mining 26338 0 3/3
4B % Aesthetics of Editing . o Case Studies in Public 26336 0 3/3
L 5: 4 3 26131 2/1 o
TR T 613 0 / SH R Relations
T AER(T) Video Filming Techniques 32132 0 2/1 74 5 Marketing Technology 26333 0 3/3
” ETA T i I
TR E(T) Video Editing Techniques 32260 3/2 0 ??;ﬂj"gﬂ AEE W New Media Program Curation 29367 0 2/3
®FER Commercial Photography 26234 32 0 (;‘:1 @ﬁ) £15 % (E% 4L | Seminar for E-commerce 29474 0 2/3
) Communication Ethics and 2/2 0 B2 Kk 4 Advertising Strategy and 26425 3/4 0
BRI R A Regulations 26237 B % B £ 3 Planning
Bl Pl iT Digital Effects Production 26236 3/2 0 EEM G E/E:gg:;;etlatlonsmp 26427 3/4 0
. ) _ Media Internship ( I ) 34421 2/4 0
x4 Public Speaking and HRR Y (-)
Y £ 4% Sk 37 Presentation Skills 34132 0 212
5 LR A 4] 1F Script creation of 26239 0 3/2 Wi TP I Digital marketing practice 26421 3/4 0
’ multimedia B )
Hed BH i Micro-Film Production 26240 0 3/2 T3 E A R(E) Legal Issues on E-Commerce 29372 2/4 0
= ; X 2 g g e International Advertisi d 26430 0 3/4
FER(E) Web Design 26241 0 312 RER L84 I\l/llaerrliiilr?;a vertising an
FTLE 7 A1) New Media for Marketing 26337 0 3/2 wae v (2) Media Internship ( II ) 34422 0 2/4
T - -
iy s (R) Small Editors Business 33938 0 2/2 %\ﬁf 7+ E 4R Seminar or Industry Practice 26488 0 3/4
2 (4R T A Marketing in Creative and 96334 3/3 0 < fedp A 17 (%) Big Data Analysis 29468 0 2/4
Cultural Industries
B ERT
AR g4 BERZIPBBINBEA AP & 71 (- ORI BELWBEA (FABFARIZEAS) S () B ELBATEL 5 (Z) E£E BT V53

F KGR o208 4) -

.a#&ﬁﬂ%{yﬂﬁmﬁ4zﬁﬁr EEaA oo~ TFmad )~ T4 )~ TiEdans 2 TREAA04 e p@Ldgo

?%?ngﬁil,g%amf'»:¢;g114%12§k s AR T A2 s TR A Tp R 2B ZBAEBEALS THw )~ Tl | %, 2 BES A
E—éﬁﬁﬁﬁ— KEE DR R2E A %ﬂi% 5,@3—*1‘4 FA R EF LN o L 24 EF 4 T2 84 p 28 Y AR EIRNI] 5 ZARR L N AR
Fo RSN e MIERIAE A AN EBEA AL G 4 EA T mIIIBEER T A FEAG -

4$M§9%E$\ml%ﬂ’<LWMB§EEUW%§§i%“°

5. i B HT AT - ﬁaﬁﬁ%ﬁlﬁﬂﬁéiﬁﬁﬁAo

6. B35Ap B 2 S opcde (4 @ RIRGE )2 AR 5 ﬁ/\ °

T%w*ii#ﬁmﬁ%%§&§ﬁ7§&’?m%é hE A o

8. 5T AR W~ T e B~ E R B ‘%Wiﬂﬁﬁﬁﬁﬁﬁ@ﬁaﬁ@ﬁﬁ’%u7$*15% i A RFLE
N PYE-RE PE LR 5SS hae i S SR T AV S . S S PR L A

10 hRZ ~ 2 ~BRAFY 204 20 SRPETESR TAREFT(-)(2), & TR
“

»EE Y

E

12 (=)~ B2 (2 )y > s T9 W2 gy a4

* o

(=)~ (=), s FERINNEERUT »EF 4§



