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Ming Chuan University Enforcement Rules for Advertising and Strategic
Marketing Department Professional Competencies Requirements

Discussed and passed at the Academic Affairs Committee Meeting on December 3, 2009 Passed at the Department Affairs Committee
Meeting on May 10, 2010 Passed at the School Affairs Committee Meeting on May 10, 2010 Discussed, revised and passed at the Academic
Affairs Committee Meeting on June 3, 2010 Revised and passed at the Department Curriculum Committee Meeting and the Department
Affairs Committee Meeting on September 26, 2011 Passed at the School Curriculum Committee Meeting and the School Affairs Committee
Meeting on September 26, 2011 Passed at the Academic Affairs Committee Meeting on December 15,2011 Revised and passed at the
Academic Affairs Committee Meeting on May 14, 2015 Revised and passed at the Academic Affairs Committee Meeting on November 29, 2018

Affairs Committee Meeting on March 31, 2025 Revised and passed at the Department Curriculum Committee Meeting and the Department

Affairs Committee Meeting on April 14, 2025 Passed at the School Curriculum Committee Meeting and the School Affairs Committee
Academic Affairs Committee Meeting on May08, 2025 Revised and passed at the Academic Affairs Committee Meeting

— ~ In accordance with the Ming Chuan University Procedures for Proficiency-based Graduation
Requirements, these regulations were established to improve Advertising Department students’
competitiveness for their future careers and further studies.

. ~ To attain graduation eligibility, undergraduate students admitted in the 2010-11 academic year and
beyond must meet the graduation requirements specified in these procedures and the enforcement rules
for Service-Learning, English proficiency, Information Technology proficiency, Chinese proficiency
and Sports capability, as well as the professional competencies stated in these regulations.

= ~ Students are required to meet the professional competencies outlined below during their period of
study.

Professional

i Requiremen
Competencies equirements

Student is required to complete at least five advertising-related

Planning capability proposals or case analysis reports, with a score of 70 or higher.

1. Student must complete a full academic year of training in
Advanced Communication Practice (I) and (II) and pass the
evaluation.

Practical skills 2. To take the Advanced Communication Practice course, students
must complete 160 hours of off-campus internship, pass the
performance evaluation review, and submit internship reflection
feedback report.

Problem-solving Student must complete and pass his/her graduation senior thesis or
capability project.

Pass one of the following certification exams before
graduation: Marketing Analysis (Google AdWords/Google
Analytics), Marketing Planning (TMCA), or International
Digital Content Production Professional Capability (Adobe).

Communications
Information
Proficiency

PU ~ To attain graduation eligibility, students who fail to meet the requirements for planning capability must
complete advertising-related proposals or case analysis reports, with a score of 70 or higher

F. ~ Students who meet the graduation requirements for these professional competencies should submit
relevant certificates or score reports to the Communications Management Department. After
completion of these procedures, the students will be verified as meeting the graduation requirements.

75 ~ Upon being passed at the Department/School/Academic Affairs Committee Meetings and approved by

the president, the enforcement rules were implemented. Any revision must follow the same procedures.



**In the event of any inconsistency or discrepancy between the Chinese and other language

versions of this document, the Chinese version shall prevail. **



