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Omni Media Production and Marketing Focused Course Program Curriculum
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Executing unit: Department of Advertising and Strategic Marketing
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Department of Advertising and
Strategic Marketing,
Department of New Media and
Communication Administration,
Journalism Department,

Radio and TV Department
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Multimedia basic
Technology
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Department of Advertising and
Strategic Marketing,




Department of New Media and
Communication Administration,
Journalism Department,

Radio and TV Department
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Advanced
Technology
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BA &~ 3718 5~ 37R
Department of

Advertising and Strategic
Marketing,

Department of New Media and
Communication Administration,
Journalism Department

i 12 (Elective)

Storyboarding and
Storytelling

32133

B % % Radio and TV
Department

i# 12 (Elective)

Introduction to
New Media

29153

Frid k
Department of New Media and

Communication Administration
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Public Relations

34112

BA &~ 3718 6~ 37R % ~
Rk

Department of Advertising and
Strategic Marketing,
Department of New Media and
Communication Administration,
Journalism Department,

Radio and TV Department

i 12 (Elective)

Video Filming
Techniques

32132
32237
32341

R % % Radio and TV
Department
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Omni  Media
Storytelling

26202

RA &~ 3718 %

Department of

Advertising and Strategic
Marketing,

Department of New Media and
Communication Administration

i¥ 12 (Elective)
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Marketing

26203

Rk
Department of Advertising and
Strategic Marketing

i£ 12 (Elective)

Advertising
Creativity

26204

R 4 % Department of
Advertising and Strategic
Marketing

i¥ 12 (Elective)
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Special Lecture
Series
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B&r %~ 3718 % ~ 378 %~
BR




Department of Advertising and
Strategic Marketing,
Department of New Media and
Communication Administration,
Journalism Department,

Radio and TV Department

if 13 (Elective) | #7448 {7 4 New Media for 26337 B4 &~ 3718 %
Marketing Department of Advertising and
Strategic Marketing,
Department of New Media and
Communication Administration
i 2 (Elective) | 4548 {7 41 4 12 Media Markein 31213 Al
& Department of New Media and
Management . .. .
Communication Administration
£ 13 (Blective) | g & (7 4 @ 3% Integrated Marketing 26303 RA
Communications Department of Advertising and
Strategic Marketing
i# 12 (Elective) | »~ i 4] R 74 26334 BA &~ FTR &
Marketing in Creative Department of Advertising and
and Cultural Industries Strategic Marketing,
Journalism Department
i 13 (Elective) 548 %r A £1F | Script creation of 26239 BA %
multimedia Department of Advertising and
Strategic Marketing
ig i (Elective) | fg 2 B % 3 12 Customer 26427 R&r o~ Rril i~ g F %
Relationship 31254 Department of Advertising and
Management 11241 Strategic Marketing,
Department of New Media and
Communication Administration
Business Administration
Department
i 1 (Elective) | #7 5% IR Fans Business 33237 TR %
Journalism Department
iE % (Elective) | /| 5 ¥ ¥ Small Editors 33238 FTR
Business Journalism Department
i 13 (Elective) | A% # & A 2 # | Commercials Film | 32240 Bk
ol /R Production Radio and TV Department
i 15 (Elective) | 374047 18 K B New Media 29367 3Tl
Program Curation Department of New Media and
Communication Administration
i 3 (Elective) | > 4148 4] (F Omnimedia 29375 3718 &
Design and Department of New Media and




Production

Communication Administration

i 13 (Elective) | iAW 4 ¢ @2 | TV and Radio 32359 RR
w T Promotion Studies Radio and TV Department
i# 12 (Elective) E}s"ii}%‘? %A Seminar or Industry 26488 P N
Practice 31488 Department of Advertising and
Strategic Marketing
Department of New Media and
Communication Administration
i 12 (Elective) | B3 & ¥ -B I} Team Learning- 32A16 B % % Radio and TV
e Teamwork Department
% 12 (Elective) WY Team Learning— 32A13 B % % Radio and TV
R+ 0 4R .
e Leadership and Department
Communication
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Students must complete 20 credit hours, among which,8 are required courses and 12 are elective credits; at
least 6 credits shall come from the outside of the departments of the student’s major and minor.
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All undergraduate students of Ming Chuan University can apply for this program through electronic forms
and be admitted upon approval. Students who have not yet been approved can take courses of the program,
but cannot receive Focused Course Program certificates. Approved students have priority for enrolling in
program courses
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The elective courses listed for the curriculum can be applied to students who applied to the program prior to

the 2020-21 academic year.




