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Executing unit: Department of Advertising and Strategic Marketing
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Students mus complete 20 credit hours, among which,11 are required courses and 9 are elective credits; at
least 6 credits shall come from the outside of the departments of the student’s major and minor.
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All undergraduate students of Ming Chuan University can apply for this program through electronic forms
and be admitted upon approval. Students who have not yet been approved can take courses of the {)rogram
but cannot receive Focused Course Program certificates. Approved students have priority for enrolling in
program courses
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The elective courses hsted for the currlculum can be applied to students who applied to the program prior to
the 2020-21 academic year.




